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9TH AICIF 2021
WELCOMING REMARKS

FEBI UIN SUNAN KALIJAGA YOGYAKARTA, INDONESIA

It is an honour for me to welcome all the keynote speakers, invited panellists, and
participants of the 9th ASEAN Universities International Conference on Islamic
Finance (AICIF) 2021. The theme of our 9" AICIF 2021 is “Strengthening Islamic Economy
and Halal Industry towards Economic Recovery and Sustainable Development in the Amidst Pandemic
Era”.

As the host of this conference, FEBI UIN Sunan Kalijaga is very honoured to provide
a stage for Islamic economists from various countries of the world. This event is
expected to increase our understanding of Islamic financial literacy and improve the
diversity of research development on this subject.

So far, FEBI UIN Sunan Kalijaga has contributed to produce competitive graduates who
are superior and prominent in the field of Islamic economic and business development.
It is believed that this sector in the future will have a significant contribution in bringing
Indonesia into a developed country, respected by the wotld, and a home for the growth
of people's welfare.

Even though we are currently still in the recovery period due to the covid-19 pandemic,
it does not dampen our enthusiasm to ensure that the 9th AICIF will runs extraordinary.
Both the offline agenda that we carried out at the Ambarrukmo Hotel or the participants
who took part in our virtual meeting platform. Therefore, I personally congratulate you
on participating in this conference, hopefully it can provide as much benefit as possible
to the participants and the community in general.

Regards,

Dr. AFDAWAIZA, S.Ag., M.Ag.

Dean, Faculty of Islamic Economics and Business
UIN Sunan Kalijaga Yogyakarta

Indonesia
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9™ AICIF 2021
WELCOMING REMARKS
UNIVERSITI ISLAM SULTAN SHARIF ALI
BRUNEI DARUSSALAM

First of all, it is my pleasure to welcome you to the 9" ASEAN Universities International
Conference on Islamic Finance (9" AICIF) and extend our deepest gratitude to Sunan
Kalijaga State Islamic University, Yogyakarta, Indonesia for hosting this yeat's 9" AICIF
held on 17" to 19" November 2021.

This annual conference has come a long way since 2013 and has surpassed the various
challenges and dimensions of discussion that Islamic Finance has faced over the years
and has adapted to the changing technological trends in the industry. The unique way
this conference is handled annually is by the selection of different institution or
university to be the host and this year, we are delighted to have UIN Sunan Kalijaga as
the host for this auspicious event. We also realised that this annual conference served as
an important platform with researchers and professionals coming in from this part of
South-East Asian region who will contribute to the discussions to move towards
understanding the broader scope of Islamic Finance.

The theme of this year’s conference is “Strengthening Islamic Economy and Halal
Industry towards Economic Recovery and Sustainable Development in the Amidst
Pandemic Era”. We have experts from across the field who will be sharing their latest
research findings, thoughts, knowledge, opinions, and contributions with the rest of us,
both physically and virtually.

I sincerely hoped that this conference will continue to play its role as an important
platform for all stakeholders to meet and addressed issues related to Islamic Finance
especially in this era of COVID-19 where Islamic Finance industries have also been
affected on a global scale the past year. I also hope that this conference will be able to
help in promoting and strengthening the networking and collaboration between
researchers, academicians, and professionals.



On behalf of UNISSA, I would like to extend my sincerest appreciation to the Main
Organiser, Co-Organisers, sponsors and many thanks to everyone involved in organising
such a successful and wonderful conference. To all participants and presenters attending
this year's AICIF, both physically and virtually, I hope you will be able to benefit greatly
from this conference and take part in strengthening the role of Islamic Finance so that
it can contribute to a more sustainable and well-balanced economic growth in the
society.

Sincerely,

Dr. ABDUL NASIR BIN HAJTI ABDUL RANI
Dean, Faculty of Islamic Economics and Finance
Universiti Islam Sultan Sharif Ali

Brunei Darussalam
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WELCOMING REMARKS
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First and foremost, I am very honoured and would like to congratulate the main
organizer of 9th AICIF 2021 - UIN Sunan Kalijaga on their success in leading and
organizing this conference at the ASEAN level. I would also like to thank the ASEAN
University partners as co-organizers who continue to support and ensure the
sustainability of AICIF as one of the major regional Islamic Finance conferences. With
the support, agreement and commitment of the seven University partners, AICIF can
continue to run for the ninth time in 2021, starting from the 1st AICIF in 2013.

Compared to AICIF 8th where the economy is suffering from the effects of the
pandemic, AICIF 9th (2021) is held at the time where the recovery period of the
economic phase has been felt. The economy has gradually recovered despite the slow
effects of the pandemic beginning in 2020. Following on from that, 9th AICIF themed
"Strengthening Islamic Economy and Halal Industry Towards Economic
Recovery and Sustainable Development Amidst the Pandemic", is a very
appropriate theme in line with the process of economic recovery. Islamic Finance along
with the halal industry is expected to play a major role in reviving the economy both in
the macro and micro sectors after the pandemic.

Everyone is aware that the pandemic has exacerbated poverty. The pandemic has also
had a tremendous impact on small traders and MSME:s in terms of operations, disrupting
the supply chain as well. Pandemic poses challenges for liquidity, resilience and capital
for the Islamic banking sector, the largest component of the Islamic financial industry.
Therefore, effective strategies are needed for achieving a sustainable recovery for each
of the sectors involved.

Nonetheless Islamic Finance as part of the global financial system, has shown resilience
throughout the pandemic period and significantly contributed to the new normal. Not
only at the level of the banking sector where loan deferment programs have been



implemented to borrowers, non-banks also especially Zakat Institutions have played an
important role in helping the communities most affected by the pandemic. Continuing
from this, Islamic Finance can help further in filling the financing gap required to
kickstart the post-pandemic economic recovery.

In every crisis there is an opportunity. Pandemics are teaching people to be more mature,
so is Islamic Finance. Several remedial measures are needed to further strengthen Islamic
Finance in the face of any future crisis. This includes a clear need to look at the challenges
of liquidity management for Islamic banks, especially in the wake of loan deferment
programs in place for various jurisdictions offering Islamic Finance, improving
coordination and integration among the Islamic Social Finance instruments (Zakat,
Sadaqah, Wagqf, Takaful), higher participation of Fintech companies from the financial
inclusion perspective, as these companies often work with microenterprises and fringe
borrowers with a minimal financial record from informal sectors. Islamic financial
services industry can benefit by developing artificial intelligence (AI) and big data-led
infrastructure to support full spectrum of services starting from the distribution of
assistance to community and evaluating and monitoring financing.

I believe this conference will discuss the consolidation of Islamic Finance for the
foreseeable future in line with the post-pandemic economic recovery. The presence of
keynote speakers will also bring greater enlightenment to the participants and all
stakeholders.

Finally, the ITUM Institute of Islamic Banking and Finance looks forward to more
collaborative efforts of this nature among academic and industry practitioners of Islamic

Finance.

It is hoped that the Conference goes smoothly and achieves its goal.

Thank you.
Professor Dr. RUSNI HASSAN

Dean, ITUM Institute of Islamic Banking and Finance
Malaysia
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9TH AICIF 2021
WELCOMING REMARKS
UNIVERSITAS DARUSSALAM GONTOR
INDONESIA

Assalamun’alailum warabmatullahi wabarakaatuh

First, we would like to wish to congratulate UIN Sungan Kalijaga for organising the 9th
ASEAN Universities International Conference on Islamic Finance (AICIF) 2021 which
we believe would be inspiring and enlightening. It is a great honour for us to be co-host
of the conference in this year.

The timing of this conference is still during pandemic mode which affect certainly a
decrease in global economic condition. The theme of the conference, “Strengthening
Islamic economy & Halal Industry towards economic recovery and sustainable
development amidst the pandemic” outline the potential of Islamic economy & halal
industry to facilitate the recovery of the global economy.

Based on this, it would be extremely necessary supported by education and research
related to Islamic economy and halal industry to increase the welfare of the Ummah.
Hopefully this conference will be one of the efforts in providing enlightenment and
insight related to Islamic economics continues to grow worldwide and provide benefits
and prosperity for all mankind as well as the entire universe (Rabmatan lil Alamin).
Therefore, we all have a duty and responsibility to develop education and research
related to Islamic economics and halal industry. Let us pray to Allah SWT for asking His
assistance and guidance to carry out these duties and responsibilities together.

Finally, we extend our gratitude to the organizing committee for their endeavours for
making this event a success and we wish everyone a pleasant and productive conference.
Thank you

Wa’alaikumsalam warabmatullahi wabarakaatub
Sincerity
Dt. HARTOMI MAULANA, M.Sc.

Dean, Faculty of Economics and Management
Universitas Darussalam Gontor, Ponorogo - Indonesia
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9TH AICIF 2021
WELCOMING REMARKS
UNIVERSITAS ISLAM SULTAN AGUNG
INDONESIA

Assalamu’alaifum warahmatullahi wabarakaatub

Alhamdulillah, all praises and gratitude always uttered to God Almighty, Allah SWT.
Salawat and salam be with our prophet Muhammad SAW.

The warm welcome and felicitations specially to State Islamic University Sunan Kalijaga
Yogyakarta on hosting the 9th Asian Conference on Islamic Finance (AICIF) 2021. Also,
I would have to mention a high appreciation to the co-organizer and sponsors for
enthusiastic support in the success of this annual agenda.

“Strengthening Islamic Economy and Halal Industry toward Economic Recovery and
Sustainable Development in the Amidst Pandemic Era” as the Conference theme is a
highly pressing issue today. Many parties are misguided in exploring solutions to welfare
problems that are increasingly chaotic. Belief in liberal mechanisms in fact, does not
provide justice equally. It is not too late for us to return to the nature of the sharia system
in our life. Responding to the needs of recovery in the new normal era, we need to
uphold empathy and help each other. In contrast to the conventional concept that
prioritizes the interests of a group, the Islamic economic system is very concerned with
justice. Transactions based on trust and honesty are the buds of a culture of mutual
welfare for others, not just enriching oneself.

The good news is that the Islamic economy in Indonesia and various countries in the
world is now increasingly being supported. One of them is by increasing interest in the
halal industry which has penetrated various sectors of goods and services. This needs
immediate follow-up. The large potential of the Muslim population needs to be directed
to be better prepared to seize opportunities to develop a halal industry that can meet the
needs of the global market.




Thus, I am sure that with the collaboration of experts, researchers, academics and
practitioners in this 9th AICIF, various ideas in strengthening Islamic Economy will
emerge. This will be a means for us to make the best contribution in the revival of an
economy that is rahmatan lil alamin.

May Allah bless us and ease our efforts in building a better civilization. Thank you.
Wa'alaikumsalam warahmatullahi wabarakaatuh

Sincerity

Prof. OLIVIA FACHRUNNISA, Ph.D
Dean of Faculty of Economics,
UNISSULA, Indonesia
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9TH AICIF 2021
WELCOMING REMARKS
INSTITUT TAZKIA
INDONESIA

Assalamu’alaifum warabmatullahi wabarakaatub

It is a privilege for Tazkia University College of Islamic Economics to be co-hosted at
the 9th ASEAN Universities International Conference on Islamic Finance that held on
November 17" — 19" 2021 at FEBI UIN Sunan Kalijaga Yogyakarta. Tazkia University
College of Islamic Economics is a pioneer of the development of Islamic economics and
finance in Indonesia. Our joining in this event was a manifestation of our vision to
become a world class university in 2025.

Tazkia University College of Islamic Economics has contributed to the development of
Islamic Economics and Finance in Indonesia in the last 2 decades. We helped convert
the 25 banks and conventional insurance to full-fledged Islamic Banking. Besides that,
Tazkia University College of Islamic Economics also empowers the grassroot by creating
"Tazkia Islamic Village" located in Babakan Madang, Bogor Regency.

In the future, our joining in AICIF will contribute to strengthening Islamic Economic
& Financial resilience in ASEAN through collaborative research, so that research is
appropriate and supports the advancement of science in ASEAN moreover in the
World. We congratulate FEBI UIN Sunan Kalijaga as a Host from this conference and
wish for the smooth running of this event so that the 9" AICIF theme is “Strengthening
Istamic Economy and Halal Industry towards Economic Recovery and Sustainable Development in the
Amidst Pandemic Era” can be achieved together.

Best Regards,

Dr. MURNIATI MUKHLISIN M.Acc.
Rector of Institut Tazkia
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9TH AICIF 2021
WELCOMING REMARKS
MINDANAO STATE UNIVERSITY
PHILLIPINES

Assalamn Alaykom W arahmatullahi Wa Barakato.

My heartfelt congratulations to the organizers or people behind the 9" ASEAN
International Conference on Islamic Finance (AICIF). People see only the finished
product and are not likely to have an idea of the enormous behind the-scene work that
preparations for a grand activity like this entails.

The conference theme “Strengthening Islamic Economy and Halal Industry towards Economic
Recovery and Sustainable Development in the Amidst Pandemic Era”. cannot be timelier and
auspicious. Hurtling into a future of prodigious and rapid change, the Islamic world
should take stock and determine how we are holding up, coping, and keeping apace with
the challenges of a global industry revolution. Although Islamic Finance is anchored on
principles and core values enshrined in the Holy Qur’an and the Sunnah, which are
practically etched in stone, we recognize the fact that failure to adapt to present realities
stands to leave us stranded and marooned on the shore, or lagging behind while the rest
of the world eagerly sets sails or takes great strides in the march of progress.

On the other hand, the taking of stock seems crucial to ascertain how faithful we have
been to the philosophical underpinnings of Islamic Finance, which means we go back
to the primary sources. Much as we wish for seamless transitions or smooth passages
from where we stand now to a global industry, for example, these do not come easy.

In fact, there are issues and gray areas that I hope will be taken up in this Conference
like the enforcement of zakah and how, and how it can help in alleviating poverty, the
questions of profit, competition and control in business, and the line between halal and
haram in investment (when does a halal investment become haram?).



It is my hope, too, that the Conference will be more productive of answers than of
questions, and the discourses of the speakers bring greater enlightenment to the
participants and all stakeholders. Finally, the Mindanao State University looks forward
to more collaborative efforts of this kind. Meaningful high-level discourse expected to
ignite sparks can generate critical ideas for a more stable Islamic Finance and greater
economic development.

My best wishes for the success of the Conference.

HABIB W. MACAAYONG
DPA President MSU System




Paper List and Presentation Time Schedule

Thursday,
November 18th, Parallel Session 1 (01.30 - 03.30 PM)
2021
Time | Agenda Room 1 Room 2 Room 3 Room 4 Room 5 Room 6 Room 7 Room 8
01.30- Paper1 | INDONESIA- INDONESIA - ALGERIA - INDIA- BANGLADESH - INDONESIA - MALAYSIA - INDONESIA -
01.50 Universitas Sultan Agung Islamic High School University of International Islamic | Panca Budi University | Universiti Sains Islam Raden Fatah State
PM Malikussaleh University Teachers For Calicut University Chittagong | Emi Wakhyuni, Malaysia Setiyawan | Islamic University
Rani Puspitaningrum | Farikha Amilahaq, Technological Dr. Nasirudheen T | Md. Shahnur Azd Asmuni, & Rizal Agus | Gunardi Diah Munawaroh &
Aligning Sustainable | Provita Wijayanti, & Education An Analytical Study | Chowdhury The Effect of Job Halal Logistics Peny Cahaya
Development Goals Fadhila Luthfi Hutami Djamel Belbekkai & | of Mobile E-Banking Satisfaction and Governance in Malaysia Azwari
(SDGs) During Covid- | Tax Policy Sentimenton | Dounya Ferahta Applications for Transaction Risk and | Turnover Intention to Stabilize Halal Determination of
19 Outbreak Through | Zakat Payment by Family Resilence in | Zakat Calculation Security in on Competitive Industry in The Pandemic | Firm Value with
Green Sukuk Muzakki (Case Study on | Light of The Corona | (Zakat Apps) Bangladesh in Covid- | Advantage at The Era: Issues, Challenges Financial
Implementation Muslim Entrepreneurs | Panedemic 19 Situation Head Office of PT. and Solutions From Performance as
and Professionals) Bank Aceh Syariah Dynamic Fatwa Moderating
01.50 - Paper2 | INDONESIA - INDONESIA - INDONESIA - INDONESIA - MALAYSIA - SRI LANKA - INDONESIA - MALAYSIA -
02.10 Sultan Agung University of Tazkia Islamic University of International Islamic | South Eastern IAIN Pekalongan International
PM Islamic University Darussalam Gontor - University College Darussalam Gontor | University Malaysia University of Sri Hendri Hermawan Islamic University
Bedjo Santoso & Iqbal Imari, Ahmad Hafiz Akbar Fadhila Sukur Salaudeen Salaudeen | Lanka M.A.C. Adinugraha Malaysia
Agustiya Fatriya Suminto, & Atha Mahdi | Muhammad & Indra, Devid Olasubomi & Salina Salfiya Ummah Setanggor Halal Tourism | Razali Haron &
Rizky Factors | Muhammad Anita Priantina Frastiawan Amir Kassim Effects of Moderating Effect of | Village: A Management Faaza Fakhrunnas
Influencing Sukuk Strategy for The Determinants of Sup, & Sahira Covid-19 on Financial | Entrepreneurial Approach Impact of
Development in Utilization of Zakat Millenial Online Sajjadia Luthia Performance of Background Between Corporate
Indonesia (A Funds in Developing Food Purchase The Application of | Islamic Banks in Individual Factors Governance and
Conceptual Model) Msmes During The Behavior in Bogor | Al-Wakalah Bil Malaysia and Business Earnings Volatility
Covid-19 Pandemic: During Covid-19 Ujrah Contract on Performance: on Debt Financing
The Ponorogo Makmur | Pandemic Prulink Syariah Evidence From Sri of Indonesian
Program Baznas Generasi Baru Lankan Muslim Firms
Ponorego-Indonesia Women-Owned/Led
Small And Medium
Sized Enterprises
02.10- Paper 3 INDONESIA - MALAYSIA - INDONESIA - INDONESIA - INDONESIA - Tazkia | INDONESIA - Sultan | INDONESIA- University | INDONESIA -
02.30 Universitas Brawijaya | International Islamic Universitas Muria Sultan Agung Islamic University Agung Islamic of Tanjungpura Sultan Agung
PM Dwi Retno Widiyanti | University Malaysia Kudus Islamic University College University Helma Malini, Benedict Islamic University
Analisis Regresi Salina Kassim, Tina Rahayu Dian Essa Afif Zaerofi & Ardian Adhiatma, Valentine Arulanandam, Sutapa, Pujiharto,
Logistik dalam Mohamed Hamza Empowering Nugrahini & Debby | Rachmawaty Abdul Hakim, & Agus | & Rizqi Maghribi & Heri Laksito
Mengungkap Ghaouri, Anwar Hasan Leadership: A Role | Nirma Sari The Service Wachjutomo The Reality on The The Effect of
Peluang Pemahaman | Abdullah Othman, & in Increasing Sejahtera Mobile Performance and Spiritual Work Value | Ground - Placing Intellectual Capital
Masyarakat Muslim Hamid Rashid Productivity During | Payments Adoption | Customer in Employee Indonesian Halal on Creative
Tentang Cash Wagf Harnessing Blockchain | The Covid-19 - An Integrated Satisfaction Modelin | Engagement: A Cosmetics onto The Industry
Linked Sukuk (CWLS) | for The Development of | Pandemic Framework of Islamic Banking Conceptual Model International Pedestal Performance:
Islamic Social Finance: Health Belief Model Spiritual Capital as
An Emphasis on Wagf and Expectation Moderation
Confirmation Model
02.30- Paper4 | INDONESIA - INDONESIA - University | INDONESIA - INDONESIA - INDONESIA - INDONESIA - Tazkia | INDONESIA- UIN Sunan | INDONESIA -
02.50 University of of Darussalam Gontor | Tazkia Islamic University of University of Islamic University Kalijaga Yogyakarta Tazkia Islamic
PM Darussalam Gontor Setiawan Bin Lahuri, University College Darussalam Gontor | Darussalam Gontor College Fakhrudin & | Irma Yuliani & Alif University College
Yunita Wulandari, Mulyono Jamal, Luluk Anisa Karimah, Ahmad Mugorobin, | Moh d Zen Mut d Isa Khuwarazmi Maulana Firyal Arina
Khurun'in Zahro’, Wahyu, & Rokhmat Achmad Firdaus, & | Novan Fatchu Nasrudin Fajri, Mustafa Julendra The Impactof | Salsabila &
Fahman Mumtazi, Muttagin Indra Alafianta, Adinda Khoirul Umam, Lila The Influence of Hijrah Trends on the Rochania Ayu
&Dian Efendi Islamic Family Muftiviany Nur Prisilia Putri, & Communication Consumer Decision to Yunanda The
sls llaglashazdal ;0 | Financial Planning, | Jamilah, & Raisatul | Mohammad Ali Effectiveness, Service | Consume Halal Product in | Quality of Green
sl &yl &35 GH S s | Literacy, Inclusion | Karimah Ramadhan Quality and Trust on | Indonesia Accounting and
eyl iy Seppaidl oSS | g Opline Seller Analysis of Islamic | The Effect of Covid-19 | Commitment Magashid Shariah
Mg il [ shieels ’{’Sg‘f:ﬂ“‘ Housewives During | Law on Online and Sectoral Connectedness to Performance: The
KPR w‘_J‘:‘“ iz Sy Pandemic Business Youtube | Financing on Islamic | Customers Case of Indonesian
Syariah Las< = And Pay-Pal Bank Profitability and Malaysian
S s Clasest) g Earnings in Islamic Pharmaceutical
#2020 4 Law in Indonesia Industry
02.50- Paper5 | INDONESIA - INDONESIA - INDONESIA - INDONESIA - MALAYSIA - MALAYSIA - INDONESIA - INDONESIA -
03.10 University of UIN Sunan Kalijaga UIN Sunan Kalijaga | Tazkia Islamic International Islamic | National Defence Sultan Agung Islamic Sultan Agung
PM Darussalam Gontor Yogyakarta Yogyakarta University College University Malaysia University of Malaysia | University - Marno Islamic University
Setiawan Bin Lahuri, | M.Zidny Nafi' Hasbi & | Siti Nur Azizah & Nesya Ayussnita & | Ihsanul Ikhwan & Hafizah Mat Nawi Nugroho, Budhi Cahyono, | Siti Sumiati & Rima
Khurun'in Zahro’, & | Ipuk Widayanti Galuh Tri Pambekti | Anita Priantina Aam Slamet Bibliometric Analysis | & Rifqi Hasa Gunawan Yulia
Wahyudi Bakri Zakah Contribution for | Women's Islamic Determinants of Rusydiana of Fraud In Small and | Model of Green Human Sueztianingrum
Community Economic Financial Literacy Millennial Efficiency Stability of | Medium-Sized Resources Behavior Intellectual Capital
e 4 gleall | Development With and Impact on Consumption Indonesian Banking Enterprises Based on Green Behavior | and Shareholder
i A4 lad) Analytical Networking Financial Behavior During Industry During Training, Green Wealth
02 ¢ A Sndl | process Method Management in the | The Pandemic Covid-19: Dea Competence, and
2020 4= Pandemic Era Window Analysis Affective Commitment on
Green Value
03.10- Paper 6 | INDONESIA - INDONESIA - University | INDONESIA - MALAYSIA - INDONESIA - INDONESIA - INDONESIA - MALAYSIA -
03.30 Universitas of Darussalam Gontor | Universitas UITM Alor Gajah, UIN Sunan Kalijaga Sultan Agung Islamic | UIN Raden Intan IIUM
PM Trunojoyo Madura Imam Kamaluddin, Trunojoyo Madura | Melaka Yogyakarta University Mulyana | Lampung Nur Sofea Ng Binti
Nasrulloh Nasrulloh | Iman Nur Hidayat, Galuh Widitya Hainnuragma Prasojo, Winwin & Erlinda Ramadhani | Adinda Thaliya & Dania Muhamad Ng, &
& Zaki Nur Anas Risma Anis Nur Qomaro Rahim, Hamidah Yadiati, Tettet Permata Putri Hellin Amrina Mohamed Aslam
The Economic Fuadah, & Virgin Enhancing Family Irpan, & Mohamed | Fitrijanti, & Memed Knowledge Sharing Implementation of Akbar - Muara'ah
Empowerment Muthia Imron Resilience: The Saladin Abdul Sueb and Environmental Partnership Program and | Sharecropping:
Program: Ziswaf Study of Pesantren | Rasool Does Risk Taking and | Dynamism on Green Economy in The Islamic and
Fund Contribution to gl ) )8 el 5| Social Capital Acceptance of E- Shariah Governance Business Tofu Processing Industry | Western
Communities During Pl e Al ) Payment Zakat have a Relationship Performance: An Towards Social Economic | Perspectives of
Covid-19 Pandemic (sl g Among Muslims: with Maqasid Shariah | Empirical Study in Systems Driving Agricultural
Empirical Evidence | based Performance? | Muslim Fashion SMEs | Sustainable Development | Contracts for
From Malaysia of Islamic Economic Sustainable
Perspective Development

xvi | AICIF 2021




Thursday,

Parallel Session 2 (04.00 - 06.00 PM)

Nov 18th, 2021
Time | Agenda Room 1 Room 2 Room 3 Room 4 Room 5 Room 6 Room 7 Room 8
04.00 - Paper 1 | INDONESIA- INDONESIA - INDONESIA - Sultan | MALAYSIA - MALAYSIA - MALAYSIA - INDONESIA - INDONESIA -
04.20 Sultan Agung Tazkia Islamic Agung Islamic National University | International Islamic | International Islamic Tazkia Islamic UIN Sunan Kalijaga
PM Islamic University University College University Rustam | of Malaysia University Malaysia University Malaysia University College Yogyakarta Jauhar
Provita Wijayanti, Murniati Mukhlisin Hanafi, Luluk Anindya Mitra Razali Haron & Ghifary duyufur Fakhrudin, Muhammad | Faradis & Awis
Farikha Amilahaq, Renewable Energy Muhimatul Ifada, & Raisnur Putri, Mukhtar Arif Siraj rohman & Habibullah Isa Mustafa, & Dody Hardjito
Osmad Muthaher, and Halal Industry in | Muohamad Chilmi Muhammad Hakimi | The Influence of The | Zakariya Realization of | Yarli Concept of The Effect of
Nurul Syuhada Indonesia; Political Fajri Shafiai, Investment Policy, Maqasid Shariah Marketing in Islamic Corporate
Baharuddin, & Nur and Governance Towards Firm Value Muhammad Adib Debt Policy, and Through Islamic Economics Perspective | Governance on
Raihana Mohd Issues Based on Capital Ismail, & Abdul Dividend Policy on Insurance During Company
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Abstract

This paper aims to examine the effect of knowledge sharing capability and product
innovation on business performance with environmental dynamism as moderating variable.
Respondents of this study were 148 Muslim owners or leaders of fashion SMESs in
Semarang, Indonesia. A hierarchical regression analysis was used to examine the
relationship between knowledge sharing capability and product innovation on business
performance with environmental dynamism as moderating variable. This study found that
knowledge sharing capability have a significant effect on product innovation and business
performance. Furthermore, product innovation has a significant effect on business
performance and environmental dynamism can be a mediator of the relationship between
product innovation on business performance.

Keywords: Knowledge sharing capability, Product innovation, Environmental dynamism,
Business performance

Introduction

Knowledge sharing capability has a significant contribution to the development of
innovation and competitive advantage for companies (Azadehdel et al., 2013) and being a driver
of human resources to carry out innovation (Lin, 2007; Rahab, 2011). Knowledge sharing can be
developed through formal and informal mechanisms to ensure knowledge sharing activities in
various fields through easy access to data and information, sharing of experiences and
knowledge. Knowledge sharing is related to accessing information between employees by giving
and receiving voluntarily, which is considered capable of being a driver for increasing innovation
capability.

A person's motivation has an essential role in sharing knowledge within the organization,
so that trust and cooperation are determinants of the success of knowledge sharing in
organizations (Javadi et al., 2012; Kishore et al., 2015). Effective knowledge sharing will enable
the transfer of knowledge among employees and reduce the negative impact among employees
so that affective knowledge sharing can create cost efficiency, company growth, and improve
innovation performance (Abdelwhab Ali et al., 2019). Furthermore, innovation performance will
determine organizational performance (Antonio Davila et al., 2018; Da Costa et al., 2018).

Environmental conditions change rapidly and significantly affect the success of
management when making decisions (Fiedler, 1964) so that various innovations are carried out
when facing environmental changes to survive in the market (Drucker, 1985). The role of
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product innovation becomes important when facing dynamic environmental changes in order to
be able to provide new products according to customer expectations and have the potential to
improve business performance (Tajeddini, 2016).

Studies of the relationship between knowledge sharing and business performance are still
contradictory. This happens because they do not understand the behavior of the relationship
between these variables. Previous studies have shown that knowledge sharing is a determinant of
business performance (Uluwafemy et al,, 2016; Wahyu et al.,, 2016). Furthermore, tacit
knowledge sharing can improve company performance (Rohana Ngah & Ibrahim, 2009).
Knowledge donating and knowledge collecting significantly affect company performance both in
finance and operations (Son & Phong, 2020). Another study shows that explicit knowledge
sharing cannot improve operational performance (Wang & Wang, 2012; 2014). In this study, the
researcher places product innovation to solve the differences in the results of previous research.
The research results are expected to contribute to the development of knowledge and solve
problems faced by Muslim fashion SMEs to improve business performance.

Literature Review and Hypothesis Development
Knowledge sharing capability and product innovation

Knowledge sharing is the foundation for sharing knowledge among employees, and also
for contributing to the implementation of knowledge and innovation. Knowledge sharing through
sharing data, information, and knowledge among employees will significantly affect innovation
capability (Luciana Andrawina et ., 2008; Man Fung Lo, 2018; Muafi, 2020). Explicit and tacit
knowledge sharing is considered capable of improving the quality of innovation and speed of
innovation (Wang & Wang, 2012b). Effective knowledge sharing practices can improve
innovation performance through cost efficiency and company growth (Abdelwhab Ali et al.,
2019). Besides, knowledge sharing affects innovation performance (Paavo et al., 2015) and
strongly relates to innovation capability (Kumar & Rose, 2012). Therefore, the proposed
hypothesis is as follows:
H1: Product innovation is influenced by knowledge sharing capability.

Knowledge sharing capability and business performance

Knowledge sharing allows organizations to transfer knowledge from experts to other
employees so that organizations can capture knowledge and reduce negative impacts that will
occur. SMEs that can utilize tacit knowledge sharing among employees will be more creative
and innovative to improve company performance (Ngah & lbrahim, 2011). Studies show that
knowledge sharing significantly affects organizational performance (Wahyu et al., 2016;
Kucharska, W. and Erickson, 2019; Muafi, 2020). Knowledge-sharing capability significantly
affects organizational growth and creates cost efficiency (Abdelwhab Ali et al., 2019).
Furthermore, knowledge-sharing culture also has a significant effect on company performance
(Marouf, 2007). The facts show that knowledge donating and knowledge collecting have a strong
relationship with organizational performance (Kim et al., 2013). Therefore, the proposed
hypothesis is as follows:



H2: Business performance is influenced by knowledge sharing capability

Product innovation and business performance

Studies show that innovation performance is a determinant of organizational performance
(Antonio Davila et al., 2018; da Costa et al., 2018). Product innovation capability can improve
business performance (Wahyu et al., 2016). Likewise, the speed and quality of innovation can
improve financial performance and operational performance (Wang & Wang, 2012a). The
interaction between product and service innovation models will benefit long-term business
performance (Visnjic, et al, 2014). Innovation capability has a vital role in improving business
performance (Alam, 2013). Product innovation can improve business performance (Tajeddini,
2016). Therefore, the proposed hypothesis as follows:
H3: Business performance is influenced by product innovation

Environmental dynamism as moderating variable

The heterogeneous consumer choices encourage companies to adapt to changing markets
and increasingly dynamic technologies (Atuahene-gima & Ko, 2001). This condition requires the
speed of innovation to adapt to changes in technology and competition (Kayhan Tajeddini,
2008). The success of an organization's management when making decisions to achieve goals
depends on environmental conditions (Fiedler, 1964). The facts show that product innovation has
an essential role in creating competitive advantage and business performance (Akamavi, 2005;
Lages et al., 2008). When facing a dynamic environment, companies that want to be successful
must share innovations to grow fast and survive in the market (Drucker, 1985). Companies
facing a dynamic environment are required to innovate products that meet customer expectations
to improve business performance (Tajeddini, 2016). Therefore, the proposed hypothesis is as
follows:
H4: Environmental dynamism moderates the relationship between product innovation and

business performance

Environmental
dynamism

Knowledge
Sharing
Capability

Business
Performance

Product
Innovation

Figure 1: Conceptual Model



Research method
Sample and data collection

Small and medium enterprises in the Muslim fashion sector are becoming the objects of
this research. The research location is in Semarang, Central Java, Indonesia, with a total of 148
respondents. Data was collected by distributing 220 questionnaires, but only 148 respondents
(67.27%) returned and analyzed. The description of the respondents in general consists of men
(24.50%) and women (75.50%) with ages between 19 to 57 years and experience managing a
business since 2 to 26 years.

Measurement

Primary data in this study is collected through surveys, and respondents’ answers were
measured by using a rating scale of 1 — 10 (Hair et al, 2010), with the lowest score (1) and the
highest (10). Research variables are measured through indicators adopted from some literatures.
The knowledge sharing capability variable is measured through four indicators adopted from
(Raed Kanaan & Masa’deh, 2013), which are; the desire to share knowledge voluntarily, being
willing to share knowledge with colleagues who need it, being open to suggestions related to
knowledge from colleagues, and having a high level of expertise. Product innovation variable is
measured through five indicators adopted from the perspective of (Muhammad Shakeel, 2014),
including product novelty and uniqueness, new products according to customer needs, frequency
of new product introductions, product contribution to market expansion, and products providing
the best value for customers. The environmental dynamism variable is measured through
indicators adopted from (Muhammad Shakeel, 2014), namely changes in customer needs,
changes in strategy to deal with competitors, the rate at which products become obsolete, and
changes in technology. Business performance is measured through four indicators adopted from
(Nuryakin et al., 2018) ( Nuryakin et al., 2018; Yang et al., 2011), namely growth in the number
of customers, profit growth, sales volume growth, and sales area growth.

Data Analysis and Measurement Model

The research data is processed using SPSS 23 to facilitate hypothesis testing. The results of
the classical assumption test show that the data is feasible to be analyzed using multiple linear
regression, this can be proven from the Kolmogorov Smirnov test value of > 0.05, meaning that
the data distribution is close to normal and no multicollinearity (VIF < 10); and Glejser test
results show p-value of > 0.05, meaning that there is no heteroscedasticity. Table 1 shows the
validity test results with a p-value of <0.05 so that all indicators of the research variables are also
declared valid, and the Cronbach Alfa value of > 0.06 shows reliable.



Table 1. Results of Data Validity and Reliability

Variables and indicators p-value  Cronbach
Alfa

Knowledge sharing capability 0.825
Willingness to share knowledge voluntarily. 0.00
Willing to share knowledge with colleagues who need it. 0.00
Be open to suggestions regarding knowledge from colleagues 0.00
Have a higher level of work expertise 888
Product innovation 0.832
The novelty and uniqueness of the product 0.00
New products according to customer requirements 0.00
Frequency of new product introduction 0.00
Product contribution to market expansion 0.00
Products provide the best value for customers 0.00
Environmental dynamism 0.830
Changes in customer needs 0.00

. . 0.00
Changes in strategy to face competitors 0.00
The rate at which the product becomes obsolete 0.00
Technological change rate
Business performance 0.872
Growth in the number of customers 0.00
Profit growth 0.00
Sales volume growth 888

Sales area growth

Results

The relationship between knowledge sharing capability, product innovation, and business
performance is developed to facilitate hypothesis testing. Table 2 shows the effect of knowledge
sharing capability on product innovation (std = 0.42 with p-value 0.00<0.05), then the effect of
knowledge sharing capability on business performance (std = 0.43 with p-value 0.00 <0.05) so
that H1, H2 are accepted. The effect of product innovation on business performance shows (std =
0.35 with p-value 0.00 <0.05), so H3 is accepted. The results of the moderation test show that
environmental dynamism moderates the relationship between product innovation and business
performance, as evidenced by the moderating regression coefficient (std = 0.24 with p-value 0.04
<0.05) so that H4 is accepted.



Table 2. Hierarchical regression on moderating role environmental dynamism
on the product innovation and business performance

Regression Regression

Independent variable Model 1 Model 2
Product Business

Innovation Performance
Knowledge Sharing Capability 0.42* 0.43*
Product Innovation 0,35*
Environmental Dynamism * Product Innovation 0.24**
R Square 0.14 0.36
Adjusted R Square 0.13 0.35
F-value 0.00 0.00

Note: * sig< 0.01; ** sig <0.05

Discussion
Knowledge sharing capability affects product innovation. The desire to voluntarily share

knowledge and be willing to share knowledge with colleagues will encourage the creation of
information and knowledge sharing and impact the growth of enthusiasm for new product
innovations. Likewise, the openness to receive suggestions from colleagues and their expertise
also encourage enthusiasm for product innovation. The results of this study are in line with the
findings which state that knowledge sharing affects innovation performance (Paavo et al., 2015).
The study is also in line with the findings that knowledge sharing strongly relates to innovation
capability (Kumar & Rose, 2012).

Knowledge sharing capability has a significant effect on business performance.
Awareness and willingness to share knowledge voluntarily with colleagues in need will transfer
new knowledge and information. Voluntary knowledge transfer among co-workers to meet
customer needs and desires will impact increasing sales and company performance. The
openness of colleagues to share knowledge will encourage enthusiasm to meet customer needs
and desires and impact business performance. The results of this study are in line with the
findings that knowledge sharing has a significant effect on organizational performance (Wahyu
et al., 2016; Kucharska, W. and Erickson, 2019; Muafi, 2020). Knowledge sharing capability can
create cost efficiency and organizational growth (Abdelwhab Ali et al., 2019).

Product innovation affects business performance. The ability of SMEs to create unique
and appropriate to the customer needs will be able to encourage increased sales. Likewise, the
speed of introduction of new products according to market needs will be able to expand the
market, increasing sales and impacting business performance. These results align with research
findings that innovation performance is a determinant of organizational performance (Antonio
Davila et al., 2018; da Costa et al., 2018). In addition, product innovation capability can improve
business performance (Wahyu et al., 2016). Thus, environmental dynamism can mediate the
relationship between knowledge sharing capability and business performance.



The ability of SMEs to innovate new products that are unique and different from
competitors according to customer needs is essential in facing changes in the business
environment. New product innovations supported by the ability to adapt to changes in the
environment will encourage increased business performance. The results of this study are in line
with the finding that in the face of a dynamic environment, one must share innovations to grow
fast and survive in the market (Drucker, 1985). Companies facing a dynamic environment are
required to innovate products that meet customer expectations to improve business performance
(Tajeddini, 2016).

Conclusion

New product innovations that are unique and different from competitors are needed by SMEs
when facing changes in the business environment. The success of product innovation requires
support for effective knowledge sharing among colleagues. Likewise, improving business
performance can be increased when SMEs can innovate new products according to market needs.
New product innovations that can follow the dynamics of the environment, such as according to
customer needs, replacing obsolete products, and adapting technology, will improve business
performance. This research was conducted with the object of Muslim fashion with a limited area
in Semarang, Central Java, so that that future research can be carried out in a broader object.
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